
QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint template requires basic PowerPoint (version 
2007 or newer) skills. Below is a list of commonly asked 
questions specific to this template.  
If you are using an older version of PowerPoint some 
template features may not work properly. 
 
 

Using the template 
 

Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set your 
preferred magnification. This template is at 100% the size of 
the final poster. All text and graphics will be printed at 100% 
their size. To see what your poster will look like when 
printed, set the zoom to 100% and evaluate the quality of 
all your graphics before you submit your poster for printing. 
 
Using the placeholders 
To add text to this template click inside a placeholder and 
type in or paste your text. To move a placeholder, click on it 
once (to select it), place your cursor on its frame and your 
cursor will change to this symbol:         Then, click once and 
drag it to its new location where you can resize it as 
needed. Additional placeholders can be found on the left 
side of this template. 
 
Modifying the layout 
This template has four different column layouts.  
Right-click your mouse on the background and  
click on “Layout” to see the layout options. 
The columns in the provided layouts are fixed and  
cannot be moved but advanced users can modify  
any layout by going to VIEW and then SLIDE MASTER. 
 
Importing text and graphics from external sources 
TEXT: Paste or type your text into a pre-existing placeholder 
or drag in a new placeholder from the left side of the 
template. Move it anywhere as needed. 
PHOTOS: Drag in a picture placeholder, size it first, click in 
it and insert a photo from the menu. 
TABLES: You can copy and paste a table from an external 
document onto this poster template. To adjust  the way the 
text fits within the cells of a table that has been pasted, 
right-click on the table, click FORMAT SHAPE  then click on 
TEXT BOX and change the INTERNAL MARGIN values to 0.25 
 
Modifying the color scheme 
To change the color scheme of this template go to the 
“Design” menu and click on “Colors”. You can choose from 
the provide color combinations or you can create your own. 
 
 
 
 

 
 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint 2007 template produces a 48”x48” 
professional  poster. It will save you valuable time placing 
titles, subtitles, text, and graphics.  
 
Use it to create your presentation. Then send it to 
PosterPresentations.com for premium quality, same day 
affordable printing. 
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions.  
 
View our online tutorials at: 
 http://bit.ly/Poster_creation_help  
(copy and paste the link into your web browser). 
 
For assistance and to order your printed poster call 
PosterPresentations.com at 1.866.649.3004 
 
 

Object Placeholders 
 

Use the placeholders provided below to add new elements 
to your poster: Drag a placeholder onto the poster area, 
size it, and click it to edit. 
 
Section Header placeholder 
Move this preformatted section header placeholder to the 
poster area to add another section header. Use section 
headers to separate topics or concepts within your 
presentation.  
 
 
 
Text placeholder 
Move this preformatted text placeholder to the poster to 
add a new body of text. 
 
 
 
 
Picture placeholder 
Move this graphic placeholder onto your poster, size it first, 
and then click it to add a picture to the poster. 
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Blogs, websites, twitter conversations, conferences, and symposiums around the 
world are highlighting the importance of e-reading technologies to the learning 
experience. This poster illustrates the pros and cons of Ebooks and Ereaders for 
the modern university student in an attempt to answer the following questions:  
•  Do students and educators use digital tools, such as e-readers, in their 

scholarship? 
•  Campus libraries have largely transferred to the use of e-books and e-journals. 

What technologies are students and educators using to access these? 
•  Do students consider a dedicated e-reader a sound investment for education?  
•  Is there a preference for reading on a tablet?  
•  Is academic reading ever done on a phone? Or do they prefer a traditional 

desktop or laptop?  

Introduc4on	  

PROS	  of	  E-‐reading	  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

Personalization Features: 
E-readers recognize that every reader has his or her own preferences, which include customizable 
display (ability to make text larger or smaller and to choose font), navigation choices (scrolling or 
paging) (Siegenthaler, Wurtz, & Groner, 2010) and note making where for the recreational and 
academic reader alike, marginalia adds a dimension that rises above print (Marshall, 1997).  

 
Affordability:  
     E-books are often cheaper than print books (Kilgour, 1998).  
 
Portability: 

Because of the development of E-Ink technology new screens consume very little power, which 
means that e-readers can be thin and portable, without large batteries (Giffey, 2010). An e-reader 
can contain hundreds, indeed thousands, of books in mere ounces that can be accessed anywhere 
anytime (Schcolnik, 2001).  This benefits students (who no longer need to carry many heavy books 
in their backpacks), and those who travel, commute, or have limited shelf space.  

 
Accessibility: 

No brick and mortar bookseller can have as many books in stock as an online e-book retailer and 
no library can contain fast access to every print book, therefore the ability of e-readers to link to 
online booksellers offers readers more books faster (Hua, 2011). Also, through the digitization of 
historical documents and collections e-readers can now display texts that are otherwise not 
available to the public. These digitization efforts will result in the creation of a transformational 
knowledge base and a restoration of many cultures (Abrams, 2010). Lastly, e-readers may provide 
accessibility for those with visual impairments as many e-readers provide auditory aides 
(Siegenthaler, Wurtz, & Groner, 2010).  

 
Privacy: 

E-readers provide privacy for readers in two ways. Firstly, it’s much more difficult for other people 
to see what a reader is reading on an e-reader (Hua, 2001; Lichti, 2012; Abram, 2010), thereby 
allowing readers more freedom in their book choices. Secondly, readers can purchase and maintain 
their collection without having to interact with an in-person bookseller allowing for private 
purchases.  

 
Reference Features: 

Reference features are features such as making and taking notes, dictionary, search, and citation 
support. These benefit scholars as an opportunity to engage in reading in a better way than 
creating ink marginalia while leaving, potentially, a digital trail for future scholars and students 
(Lamb, 2011). 
 

Multimedia: 
E-readers facilitate new creativity in the reinvention of books where multimedia such as video, 
animations, and sound are integrated into the reading experience (Lamb, 2011).  
 

Interactivity: 
Interactive tools such as labs, tests, and diaries are being integrated into e-books and new 
generations of e-readers aim to support these tools. This affordance addresses the expectations of 
readers who want their reading experience on an e-reader to be different than their experience of 
print books. Larson (2009) points out that today’s readers expect to be immersed in multimodal 
resources that combine a variety of modes and media and rather than simply reading about 
history, geography, or science, students want information they can see and hear.  

 
Socialization: 

E-readers are beginning to explore the potential of the social web. Features include sharing 
highlighted quotes and passages of e-books with other readers, with Facebook friends, and Twitter 
followers (Lichti, 2012). In education sharing highlighted and useful passages and bookmarks can 
allow students and researchers to save time. Erikson and Kellogg (2000) use the phrase 
“knowledge community” and in essence that is what some e-readers create around text: a 
conversationally based system that supports the creation, management, and reuse of knowledge in 
a social context. 
 
 

 

Access to technology: 
Issues such as accessibility of technology, some limitations on availability of titles, and the 
digital divide (Hargittai, 2002) continue to play roles in e-reader accessibility. 

 

Physical attributes:   
The physical attributes of print books have not yet been replicated by e-readers. The feel 
and smell of print books, which many readers are attached to, are therefore not present in 
the e-reading experience. The physical medium ties to memory and nostalgia making it a 
significant part of the enjoyment and utility of reading (Abram, 2010). 

 

Limitations of conceptual understanding:  
Within the context of academic publishing, and in scholarship on reading, there is not an 
adequate and encompassing definition for the term “e-book” and “e-reader”; this 
constitutes a source of confusion and therefore a barrier to uptake (Bennett & Landoni, 
2005). 

Availability of content:  
Many publishers are reluctant to make their publications available in e-book format and / 
or to promote them too strenuously, because of the possible negative effect on revenues.  
This is especially true of the major textbook publishers, who have instead invested heavily 
in producing supplementary / complementary electronic materials to support print books 
(Bennett & Landoni, 2005). 

 
Collecting: 

Collecting and displaying books are an important part of print culture. At home print books 
can be a visible indication of taste, culture, education and status as well as ascetic 
sensibilities (Abram, 2010). E-readers do not yet and may never be able to match this 
aspect of print.  

 
Price of Technology: 

The price of E-reading technology, although slowly getting lower as more and more 
competition enters the marketplace, is still relatively costly (from $129 to $499 cdn). If the 
technology is not going to replace the textbooks that students have to purchase, and work 
as a complement to their studies, this is another expense that many students will be 
unwilling to pay (Zimerman, 2011). 
 

Ownership of Content: 
When Amazon pulled customers’ copies of Animal Farm and 1984 directly from their 
readers in 2009 (Stone), they created a stir online, and hinted at a much larger problem for 
the future: ownership. Ebook companies make both purchasing, lending, and collecting 
their products very difficult, and many students are unlikely to trust the whereabouts of, 
or access to, their required course texts. 

 

Distractiing Features: 
The lack of concentration that students have reported when using Ebooks to study stems 
from the ability to search online and access the web while reading: things that you could 
more easily avoid with print books (Wu & Chen, 2011). 

 
No Serendipity: 

Moving the search for books and other forms of information online has meant a change in 
the information behavior of scholars. Many scholars, particularly in the humanities, relied 
on searching in the library stacks for a chance encounter with information that might aid 
their research (Martin & Quan-Haase, 2013). With simple keyword searches returning the 
most appropriate results for Ebooks online, these serendipitous encounters are, perhaps, 
less likely to occur. 
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Are Students E-Readers? 
Do digital devices fulfill today’s educational needs? 

CONS	  of	  E-‐reading	  


